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Conclusion Tourists have the behavior of receiving information about cultural tourism in
Chanthaburi Province. Most of them follow Internet media such as web, Google, with news
exposure 2-3 times per month and the exposure time is less than 15 minutes in order to utilize
their free time. The communication management model for cultural tourism marketing in
Chanthaburi Province is tourism and tourism development. on the basis of cultural resource
management and cultural capital utilization To achieve economic value by using the community
as a mechanism for creating content and has a network to support communications for the

community.
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