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Conclusion : Problems on illegal drug advertisings online nowadays is an importand issue
and need and urgently solution. It is necessary to involve horizontal cooperation from all
relevant stakeholders to monitor the situation, especially conductinganlegal actions,
strengthening drug-advertising law/regulation, as well as educating allother involving parties,
such as advertiser; and consumer/public..The most important issues are the fruitful cooperation
among online media for screening advertising information prior to be launched on each one’s
platform.The ultimate outcome of these actions/measure is for overall customer protection and

welfare.



